














































https://www.youtube.com/watch?v=LbEv1E-0eP8













































































	ADP5C54.tmp
	Slide Number 1
	Freshmen Admissions
	New Freshmen�Total Applications
	New Freshmen�Applications by Virginia Region
	New Freshmen�Applications by State
	New Freshmen�Applications by Ethnicity
	New Freshmen�Total Applications
	New Freshmen�Complete Applications
	New Freshmen�Admitted
	New Freshmen�Admitted
	New Freshmen�Deposits
	New Freshmen�In-State Deposits
	New Freshmen�Out-of-State Deposits
	New Freshmen�International Deposits
	New Freshmen�Deposits by Virginia Region
	New Freshmen�Deposits by State
	New Transfer�Total Applications
	New Transfer�Completed Applications
	New Transfer�Admitted
	New Transfer�Deposits
	No FAFSA data
	Discussion
	Slide Number 23

	EMSC_Minutes_Nov2023.pdf
	Board Members Present
	Dr. Debra McMahon, Rector
	Mr. Robert Archer
	Ms. Joann Craig
	Mr. Tyler Lester
	Mr. George Mendiola, Jr.
	Others Present
	Mrs. Jennifer Gilbert, Chair, formally called the Enrollment Management and Brand Equity Committee meeting to order at 12:15 p.m. in Room 340 of Kyle Hall.
	Enrollment Management Report
	Vice President for Enrollment Management and Strategic Communications Dannette Gomez Beane began with a summary of Enrollment Management’s plan for access through Direct Admission, Bridge Program and Spanish engagement.  Highlighting Enrollment Manage...
	Adjournment
	ADPEA50.tmp
	Board Members Present
	Dr. Debra McMahon, Rector
	Mr. Robert Archer
	Ms. Joann Craig
	Mr. Tyler Lester
	Mr. George Mendiola, Jr.
	Others Present
	Mrs. Jennifer Gilbert, Chair, formally called the Enrollment Management and Brand Equity Committee meeting to order at 12:15 p.m. in Room 340 of Kyle Hall.
	Enrollment Management Report
	Vice President for Enrollment Management and Strategic Communications Dannette Gomez Beane began with a summary of Enrollment Management’s plan for access through Direct Admission, Bridge Program and Spanish engagement.  Highlighting Enrollment Manage...
	Adjournment


	EMStrategic Comm COMBINED.pdf
	Slide Number 1
	Two-Year Strategic Plan 2024-2025�Distinction: Revise Brand
	Tactic 2: Release updated �website
	Tactic 1: Revise Radford University brand �to increase brand equity
	Brand Roll Out Strategy
	Digital Campaign:�Feb. 1-March 10, 2024
	Digital Campaign: Goals
	Slide Number 8
	Top-of-Funnel Channels
	Top-Performing Creative
	Top-Performing Creative
	Middle-of-Funnel Channels
	Top-Performing Creative
	Bottom-of-Funnel Channels
	Top-Performing Creative
	Campaign Audiences, Landing Pages�and Information Forms
	Slide Number 17
	Overview of Early Results�for Digital Campaign
	Highlights: Feb. 1-March 10
	Channel Performance Breakdown
	Brand Pillar Video 
	Discussion
	Slide Number 23
	Slide Number 24
	Freshmen Admissions
	New Freshmen�Total Applications
	New Freshmen�Applications by Virginia Region
	New Freshmen�Applications by State
	New Freshmen�Applications by Ethnicity
	New Freshmen�Total Applications
	New Freshmen�Complete Applications
	New Freshmen�Admitted
	New Freshmen�Admitted
	New Freshmen�Deposits
	New Freshmen�In-State Deposits
	New Freshmen�Out-of-State Deposits
	New Freshmen�International Deposits
	New Freshmen�Deposits by Virginia Region
	New Freshmen�Deposits by State
	New Transfer�Total Applications
	New Transfer�Completed Applications
	New Transfer�Admitted
	New Transfer�Deposits
	FAFSA data pending
	Discussion
	Slide Number 46
	Slide Number 47
	Tuition and Aux Gross Revenue per Student Enrollment
	Student Comparison 1
	Student Comparison 2
	Student Comparison 3
	Enrollment Impact Scenarios
	FY26 Enrollment Outlook and Financial Impact (Tuition Only)
	Enrollment Impacts
	Enrollment Impact Scenarios
	Slide Number 56

	ADPEBD7.tmp
	Slide Number 1
	Two-Year Strategic Plan 2024-2025�Distinction: Revise Brand
	Tactic 2: Release updated �website
	Tactic 1: Revise Radford University brand �to increase brand equity
	Brand Roll Out Strategy
	Digital Campaign:�Feb. 1-March 10, 2024
	Digital Campaign: Goals
	Slide Number 8
	Top-of-Funnel Channels
	Top-Performing Creative
	Top-Performing Creative
	Middle-of-Funnel Channels
	Top-Performing Creative
	Bottom-of-Funnel Channels
	Top-Performing Creative
	Campaign Audiences, Landing Pages�and Information Forms
	Slide Number 17
	Overview of Early Results�for Digital Campaign
	Highlights: Feb. 1-March 10
	Channel Performance Breakdown
	Brand Pillar Video 
	Discussion
	Slide Number 23
	Slide Number 24
	Freshmen Admissions
	New Freshmen�Total Applications
	New Freshmen�Applications by Virginia Region
	New Freshmen�Applications by State
	New Freshmen�Applications by Ethnicity
	New Freshmen�Total Applications
	New Freshmen�Complete Applications
	New Freshmen�Admitted
	New Freshmen�Admitted
	New Freshmen�Deposits
	New Freshmen�In-State Deposits
	New Freshmen�Out-of-State Deposits
	New Freshmen�International Deposits
	New Freshmen�Deposits by Virginia Region
	New Freshmen�Deposits by State
	New Transfer�Total Applications
	New Transfer�Completed Applications
	New Transfer�Admitted
	New Transfer�Deposits
	FAFSA data pending
	Discussion
	Slide Number 46
	Tuition & Aux Gross Revenue per Student Enrollment
	Student Comparison 1
	Student Comparison 2
	Student Comparison 3
	Enrollment Impact Scenarios
	FY26 Enrollment Outlook & Financial Impact (Tuition Only)
	Slide Number 53
	Slide Number 54

	EMStrategic Comm COMBINED.pdf
	Slide Number 1
	Two-Year Strategic Plan 2024-2025�Distinction: Revise Brand
	Tactic 2: Release updated �website
	Tactic 1: Revise Radford University brand �to increase brand equity
	Brand Roll Out Strategy
	Digital Campaign:�Feb. 1-March 10, 2024
	Digital Campaign: Goals
	Slide Number 8
	Top-of-Funnel Channels
	Top-Performing Creative
	Top-Performing Creative
	Middle-of-Funnel Channels
	Top-Performing Creative
	Bottom-of-Funnel Channels
	Top-Performing Creative
	Campaign Audiences, Landing Pages�and Information Forms
	Slide Number 17
	Overview of Early Results�for Digital Campaign
	Highlights: Feb. 1-March 10
	Channel Performance Breakdown
	Brand Pillar Video 
	Discussion
	Slide Number 23
	Slide Number 24
	Freshmen Admissions
	New Freshmen�Total Applications
	New Freshmen�Applications by Virginia Region
	New Freshmen�Applications by State
	New Freshmen�Applications by Ethnicity
	New Freshmen�Total Applications
	New Freshmen�Complete Applications
	New Freshmen�Admitted
	New Freshmen�Admitted
	New Freshmen�Deposits
	New Freshmen�In-State Deposits
	New Freshmen�Out-of-State Deposits
	New Freshmen�International Deposits
	New Freshmen�Deposits by Virginia Region
	New Freshmen�Deposits by State
	New Transfer�Total Applications
	New Transfer�Completed Applications
	New Transfer�Admitted
	New Transfer�Deposits
	FAFSA data pending
	Discussion
	Slide Number 46
	Tuition & Aux Gross Revenue per Student Enrollment
	Student Comparison 1
	Student Comparison 2
	Student Comparison 3
	Enrollment Impact Scenarios
	FY26 Enrollment Outlook & Financial Impact (Tuition Only)
	Slide Number 53
	Slide Number 54

	EMStrategic Comm COMBINED.pdf
	Slide Number 1
	Two-Year Strategic Plan 2024-2025�Distinction: Revise Brand
	Tactic 2: Release updated �website
	Tactic 1: Revise Radford University brand �to increase brand equity
	Brand Roll Out Strategy
	Digital Campaign:�Feb. 1-March 10, 2024
	Digital Campaign: Goals
	Slide Number 8
	Top-of-Funnel Channels
	Top-Performing Creative
	Top-Performing Creative
	Middle-of-Funnel Channels
	Top-Performing Creative
	Bottom-of-Funnel Channels
	Top-Performing Creative
	Campaign Audiences, Landing Pages�and Information Forms
	Slide Number 17
	Overview of Early Results�for Digital Campaign
	Highlights: Feb. 1-March 10
	Channel Performance Breakdown
	Brand Pillar Video 
	Discussion
	Slide Number 23
	Slide Number 24
	Freshmen Admissions
	New Freshmen�Total Applications
	New Freshmen�Applications by Virginia Region
	New Freshmen�Applications by State
	New Freshmen�Applications by Ethnicity
	New Freshmen�Total Applications
	New Freshmen�Complete Applications
	New Freshmen�Admitted
	New Freshmen�Admitted
	New Freshmen�Deposits
	New Freshmen�In-State Deposits
	New Freshmen�Out-of-State Deposits
	New Freshmen�International Deposits
	New Freshmen�Deposits by Virginia Region
	New Freshmen�Deposits by State
	New Transfer�Total Applications
	New Transfer�Completed Applications
	New Transfer�Admitted
	New Transfer�Deposits
	FAFSA data pending
	Discussion
	Slide Number 46
	Tuition & Aux Gross Revenue per Student Enrollment
	Student Comparison 1
	Student Comparison 2
	Student Comparison 3
	Enrollment Impact Scenarios
	FY26 Enrollment Outlook & Financial Impact (Tuition Only)
	Slide Number 53
	Slide Number 54

	ADPF6B7.tmp
	Slide Number 1
	Tuition & Aux Gross Revenue per Student Enrollment
	Student Comparison 1
	Student Comparison 2
	Student Comparison 3
	Enrollment Impact Scenarios
	FY26 Enrollment Outlook & Financial Impact (Tuition Only)




