























Roanoke Regional Airport:
March 2024-Feb 2025

$19,755 Spend
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L £ » CENTERED ON
Initiated a 12-month campaign at the Roanoke - & 4 those we serve

Regional Airport.

Features 1 static billboard in American Airlines
terminal and 2 digital billboards in baggage
claim (5 brand pillars in rotation).

50,000 passengers, 140K impressions monthly.

Create general awareness among area
prospects, regional businesses, general public.
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Tactic 2: Release updated website

Phase 1: June 11

* Launch 2,200 redesigned webpages and a new content
management system.

o University homepage, About, Locations, Rankings and
Accolades, Our History, and Mission, Vision and Core Values.

o Enrollment-focused pages including Student Life, Visit,
Admissions, Financial Aid.

o 80 academic program pages that have been optimized for
search engines.

Phase 2: June 11 throughout the summer

* Launch another 2,500+ redesigned webpages for colleges,
academic departments, centers, institutes and
administrative units.
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Tactic 2: Release updated website (cont.)

@ Radford g | tesh ot | | s

VEREITY

* New Website Governance Policy and Website
Standards and Procedures document will facilitate
the efficient, effective, secure and accessible
operation of the website.

* New governance model features:
o Centralized control and shared responsibility.

o Clearly defined roles and responsibilities for the key
players charged with strategic oversight as well as
daily content updates.

* New tool will provide overall performance score as
well as assessment of search engine optimization
(SEO), accessibility, broken links and spelling. —

Page 11 of 50

C08GGAS 38 Schoos COMmeTIESoN on Calogas L 1866 SHUMAr L ans, DO GA I00TI 4097, by cang
{804 6704500, 01 sc0C

Enrollment Management and Radford

UNIVERSITY

Strategic Communications




Tactic 2: Release updated website (cont.)

Health Sciences

FrogeaTyps [r—
Mastar of Salanea. Radford Untvarsity Carillon
™

* Refocus on website as primary marketing channel =
with prospective students as primary audience.

Overview

 New website design, content organization and
navigation will combine with SEO and digital s e

‘semestors (36 cradit hours). Students also hava the
option of salacting the Cnical Rasearch Administration

advertising efforts to drive key metrics: e
o Increased general traffic to the website. —

o Enhanced engagement from targeted audiences in
the form of inquiries, participation in recruiting et S o piSe et
events and applications.

Select Your Concentration

Health Sciences Concentration
aarm skills covering a broad rangs of activiti a3 hasithaars leadarsh latian haalth, healthears

thics, research mathods, and apidomiclogy. Az 3 100% enling program, tha MSHS & talarad to working

professionals

Studant: s graduating with this concentration will be skgible to sitor u cortification sxam a: s & Clirical
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Branded Zoom Background
for BOV Members
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Discussion
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