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Message From the President

Throughout this past semester, SMIPO conti nue
confidence in our organization has been made apparent through the Board of Visitors latest decision, in
which to eliminate all existing management firms except for SMIPO and another, to manage Radford

Universitydés total endowment. However, with t

organization to perform at the best of its ability, a challenge that all members of the organization welcome.

Coupled with newly trained financial analysts, an improved fundamental evaluation template and the

always existing desire to work hard; we plan to continue to seek our goal of outpacing our benchmark, the
S&P 500. During this final quarter of the fiscal year 2009, our eyes will be glued to many indicators of the

direction of the market ahead, along with many political and social issues such as healthcare reform, cap al

trade, the FOMCO6s decision about interest

While the financial department of SMIPO has continued to work diligently, so too has the operations

side. A notable increase in the amount of applications we have received can and should serve as a testami

to their hard work and persistence to increase our presence in the College of Business and Economics. Nc

only have they worked to create new members, they have begun to contact our prestigious alumni in an efftc

to increase their involvement. A task that is essential to ensuring the success and growth of this organizatic

for years to come.
Overall, I am proud of the work that all members of the organization have put in so far, and see man

promising things in the near future. Please visit our website at www.radford.edu/~smipo/ for more articles,
updates regarding the economy, applications, and SMIPO in general.
By: David Galuski, President
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GDP Says the Great Recession is over. Really?

When evaluating a certain stock as a potential investment, one of the first things an analyst will look at is its growth
rate. However, a good analyst doesnd6t stop there!
looking for discrepancies that might bring about a different opinion than the one that was formed by oiéinge

the growth rate.

On October 29 the Commerce Departmentds advanced rep
a 3.5% clip during the third quarter, the first positive mark since the second quarter of 2008. This advanced number i
also the best seen since the third quarter of 2007. At first glance, the GDP advance seems great, but we know that ¢
more thorough analysis is needed to accurately gauge the strength of the American economy.

Knowing that the economy is primarily driven by the consumer, it is good news to see that real personal consumption
increased by 3.4% in the quariea category that now represents 71.19% of GDP. Three consumable items make up
personal consumption expenditures, being durable goods, nondurable goods, and services. Durables increased by
22.3% in the quarter. The Bureau of Economic Analysis (BEA) points out
that the increase is chiefly du '
in conjunction with other auto salésnade up 1.66% of the GDP figure.
Nondurable goods increased by 2% while services increased by 1.2%5
closer look at this all important component (real personal consumptiorg g
provides the

analyst with the insight that the 1.66% of GDP made up of cash for cl
purchases pales in comparison to the strong gains in nondurables anc
services. Services make up 65.8% of personal consumption, or 46.80/\
GDP, and nondurables make up 22.0% of personal consumption and

15.6% of GDP. Real personal consumption increased due to broad be =
gains in all three categories, Wuoc Uniy

A 2.75% increase in gross private domestic investments (11.5% of GDP) was led by a real residential investment in-
crease of 23.4% and a real nonresidential investment decrease of 2.5. Nonresidential investment makes up 85.5% o
the investments category, hence the reason for the 23.4% increase in residential investments being dragged down to
2.75% overall average. Despite the decrease in nonresidential investments, it decreased at a slower rate than previo
quarters. The two largest components of nonresidential investments [(equipment and software) (information
processing equipment and software)] actually saw more demand and positive gains in the quarter. As for the 23.4%
uptick in residential investments, we can safely conclude that it is a function of the bottoming and slowly rebounding
housing mar ket and the rush to take advantage of the
quarter.

Exports increased 14.7% in the quarter, while imports increased by 16.4%. Two things should be noticed from these
two facts: 1) exports lagged impoitsherefore dragging down GDP, & 2) a 14.7% increase in exports shows that the
world is also recovering. This also bodes well for growth into the future.

However, many economists |ike Business Weeko6s Michae
overestimating the true growth and growth potential of the economy. In the Novéfriben@®Mandel points out

t hat , AThe official statistics mostly overl ook intan
opment, product design, and worker training. o Wit hi

mation is occurring.

First, Mandel points out that R&D is reported on a global basis for multinationals, not broken down by country.
Therefore, there is no way to know the location of increased R&D expenditures for those few companies able to do sc
in the quarter.
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Secondl vy, Mandel dcat signithat B groavth is heimge averestimated athe sharp drop in venture

capital investment, which goes directly to new businesses. VCs invested about $12 billion in the first three quarters of
2009, barely half the $22 billion plunked down duri n;q
can certainly explain part of the continuing decreas:
who create the next generation of products and make .
past year employment of scientists and engineers has fallen by 6.3%, whereas overall employment has fallen by 4.1%

A third intangible investment that has been in decline is the amount of money
by U.S. companies on worker training. According to the article, employers s
back worker training by 3.8% in 2008, and the drop is expected to be even mc
severe in 2009.

Al so taking part in the articlebs BEA
who said that AWe think ités i mporf or e
of broader innovative activityéFor ) e U
downturn with fragmentary information. o Of note, th
What does this additional i nf or mat irroenp oometaend ffAorro utghhe els:

concludes that GDP was overestimated by 1% (accounting for decreases in the aforementioned intangible investment:
Subtract the 1% out, and the report still shows an increase in GDP of 2.5%. However, the analyst should take more
from Mandel 6s research than just a si mpl-ieisrdseacch@d se i |
development has driven the American economy to unparalleled heights in the past few decades, and it is research anc
development that will continue to push it upwards.

This additional information not included in the BEAOG:
recovery- one more intensive than the recovery from the 2001 recession. Following the 2001 recession, it took 47
months to regain pedkvel employment, compared to a 21 month average for all prior recovery periods (Bureau of
Labor Statistics). The Great Recession, as it is commonly dubbed, was for many obvious reasons more severe, an
should take longer to regain prior peak level statistics such as employment. Looking forward, and ceteris paribus, we
should not expect many more 3%+ gains in G@Bpecially considering the decreased cash flow to intangible

i nvest ment s. Nonet hel es s, under no circumstanc
and time again the country has moved through volatile situations like the current one upon us, resulting in the long terr
growth the world has effectively associated with America. We can take this GDP report as a sign that the American
economy has finally found a foothold in which it can once more begin to believe in the upward trend.

By: James I. Gearhart, Chief Economist




Streamlining the Investment Decision ‘

When the last revisions were made to the master copy of the SMIPO Exa
Workbook in 2003, the template was poised for swift calculations of ratios and g
rates, and producing complex valuation models for comparison. The template crg
a standardized means of analysis between sectors and industries that helped
substantiate the ensuing success of SMIPO.

Unfortunately, somewhere between member transitions and semester
changes, the workbook was passed between members and modified for various
presentations. Ultimately, the workbook began showing the wear and tear of timi = 'S
master copy accumulated small changes that created problems for future evaluations.

At the beginning of the Fall semester, we began to examine the workbook, focusing on the breaks in cell
linkage. SMIPO held an excel workshop, absorbing tips from the RU Information Technology Department, obtaining
tools and ideas and compiling them into a revamped SMIPO Excel Template. The template now includes a detailed
AHel p Guideodo to provi de nby-sheanestmictiensdroubleshoptinggipseandsan everalls h
ability to understand and contribute faster. In the past, SMIPO presentations required members to input the ratios,
valuations, and qualitative data of their company by
al-i nclusive data sheet that mirrors the old filnvest me
eliminate mistakes and significantly reduce presentation preparation time. Most importantly, cells that are to be left
untouched in the template are now locked to members, to prevent recurrence of the initial problem. Members have
found the new template provides more finite instructions, creating an investment process with less time spent on
extraneous information, and more focus on analysis.

In the same paradigm of the way many firms have truncated costs to meet investor expectations, SMIPO has
streamlined its investment decision process to increase its efficiency and provide for continued success. Special than
to Clifford Dumais, Dr. Steven Beach, and Senior Investment Analyst John Howard for their continued support and

help in completing the revisions to the SMIPO Excel Workbook.

By: JC Chauncy, VP of Investments

Status Update on Operations

The Operations sector as a whole has been working diligently coming t
gether and producing results. We have an all new position, entailing public rel
and alumni outreach. The purpose of this position is to communicate more wit
SMIPO Alumni. This helps with finding guest speakers and getting perspecti
back from alumni to help benefit current members and the organization presen
The alumni outreach ilsnoaltsoo hweolrpk i cnogrg -
SMIPO members with alumni and other important people, helping to create vasmssy
working potential. Marketing has also been having weekly information tables s
in the Bonnie. These tables have been generating continuing interest and are
responsible for a good portion of applicants. This also lets people that walk by see the words SMIPO, helping to make
our name campus known, all the while still keeping a professional and bdgteesputation. Word of mouth is
helping applicants find their way to SMIPO. Every member is proud to be a part of this organization and is constantly
promoting us in their owns ways. We have a new bulletin board that is sure to attract attention to passing traffic in Whi
Hall. Thank you to Nikki Grimm and Chelsea Webb for putting that together for us, it looks great.

Members have been consistently making presentations within Finance and Accounting classes. A couple of
presentations are made weekly. This helps spread the name out there and almost always brings in interest and
applications. This is all part of our new marketing campaign, which is constant marketing and advertising. In every
bull etin on campus that advertisements are all owed t
right below it. Our archivists does a good job of recording minutes from each meeting. These minutes are crucial date
and history that will always be here for us to look over if the time ever rises where we need to know what happened at
previous meeting. Another great addition is the teamwork between our I.T. and Human Resource members creating a
part of the website where alumni can put in their information and become more involved and be able to stay in better
touch with todayds SMIPO. I am very proud of Operat|
inspire to find new ideas and ways to help make this organization as good can be.

By: Pietro (PJ) Catizone, VP of Operations
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Why | wanted to Join SMIPO

I might have never joined if it werenot for Mr.
SMIPO last semester and raised my interests. | had a class with him and we were required to meet in groups to worl
on projects. James sometimes had fianother meeting, O

instantly attracted to this organization. | joined SMIPO for three main reasons: knowledge and skills, opportunities,
and fun. | plan to take advantage of my time in SMIPO and build knowledge, understanding, and to hone my skill set
feel this group will provide me with the necessary resources so | can learn about the market and how it works. The
aspect of real money, in a real business setting is a perfect simulation of how it will be after graduation. | see SMIPO
developing my presentation, accounting, finance, and decision making skills through application and practice. The
knowledge | gain here will give me an advantage over my competitors in the job market. The second reason is
opportunities. SMIPO is a nationaaliber that is recognized by employers everywhere. This helps me distinguish
myself from the rest of the job seekers. Also, SMIPO will expand my social network, giving me an edge. Remember
ités not always what you know, ités who you know. Tt
have always been captivated by the market. This is something | love and see myself
doing for the rest of my life. My father and | invested money in the market in 2000. |
had no idea what | was doing or what it meant, but | was fascinated. | remember
looking at our stock tickers trying to interpret the jagged blue line. Nevertheless, our
stocks crashed a year later, we liquidated, and life went on. But this raised my inter-
est in the business world and just might have landed me here in the SMIPO organiza-
tion.

By: Blaine Winslow, Jr. Financial Analyst

A Quick Peak at Alumni

SMIPO is a team of the Radford University elite from the College of Business and Economics. Dealing daily
with the stock market and meeting multiple times a week to beat the S&P 500 may seem challenging during this
recession, but SMIPO has been battling and succeeding since 2001. More importantly, SMIPO has given its member:
the key essentials and values for the business world. It is a different environment than any club, team, or group;
moreover, it is a professional business/organizational environment. SMIPO has provided many members the
opportunity to succeed in life after college, whether it is through the professional business setting that the meetings at
conducted or the constant commitment and success in the stock market. | had a chance to catch up with a few
distinguished alumni in the past month by way -oh&l. They all seemed to harp on the advantages they had in their
work environment because of the preparation that SMIPO gave them.

Michael Wochomurka, who was the Chief Economist for SMIPO, graduated last May 2009 talked about how
SMIPO prepared him for a real world business setting. Michael now is employed by IBM and believed that dealing
with real money in SMIPO and making presentations really prepared him on how to conduct himself in the business

worl d when he first started. Andrew Charron, who was
life outside of college more than any class at Radford. The professional environment and analytical skills | acquired
during my membership provided a solid foundationfioy j ob i n the |l ending industry

opportunity he had to network with the elite business students at Radford University. Other SMIPO alumni Anthony
Hayden and David Lee, who were both in the Marketing sector of SMIPO, talked about how the business setting and
marketing opportunities they were granted through SMIPO prepared and aided them in finding a career following
college.

As the recession continues, SMIPO is still preparing its members for the
business world. David Galuski (President), Jerald Chauncy (VP Investments), James
Gearhart (Chief Economist), among many others look to graduate this May with the
tools that SMIPO has helped them sharpen, while leaving a legacy of intellect for
those that remain. SMIPO is building the future Afut

By: Christian Dibert, Alumni Relations




