Media Law and Ethics
MSTD 400


Fall 2007
Tuesdays and Thursdays 

11am-12:15pm
Location:


Davis 151
Instructor:


Joe Staniunas, Jr.

Office:



Porterfield 178

Phone:



831-6043

Email



jstaniuna8@radford.edu
Office Hours:


9:30-10:30am, Tuesdays and Thursdays

Text

The Law of Journalism and Mass Communication, Trager/Russomanno/Ross, 

Course Description

The course is a study of the basic principles in several key areas of media law and ethics, designed to provide students with information and skills they can apply in the fields of journalism, advertising and web production. 

Students who complete the work in this course will

· know the structure of the American legal system

· be able to read case citations

· have practical experience with First Amendment issues

· recognize libel and its legal defenses

· learn a method for making ethical decisions on deadline

· delve into the conflict between copyright and fair use.

A main focus will be how media law and ethics are adapting and changing to the growth and development of the internet.

Student Assessment
Your grade will include individual and group assignments under a point system.
Freedom of Information Act Project/100 points

Case Analyses/200 points

First Amendment Group Project/250 points

Self Tests/200 points

Final Exam/300 points
The letter grade scale is as follows:

A=950-1000 points

B=949-900 points

C=899-800 points

D=799-700 points

F=699 or fewer points
Project Summaries

Freedom of Information Act Request

Your task will be to file a FOIA request with a public agency. The project must include a copy of the original request, copies of response you receive, and a 250 word summary of your experience with this project.

Case Analyses

You will be asked to write a summary of 10 significant cases in the development of media law. The summary of at least 250 words should outline the nature of the controversy that made it to court, describe the arguments made by the parties involved, quote from the majority and dissenting opinions and contain the correct case citation.

Self Tests

You will have to complete 4-5 “self-tests” based on the required reading. These are open book tests, but you only receive points for a perfect score.

Final Exam

The final exam will be a combination of multiple choice questions, and an essay question in which you will be given a legal controversy and decide what the best course of action is for the media professionals involved.
General Course Policies

Plagiarism
This is the act of taking credit for the work or ideas of someone else. This is also called cheating. A copyright violation is an example of plagiarism. Violations will be dealt with according to university and department policies.

Students with Disabilities

If you are seeking classroom accommodations under the Americans with Disabilities Act you are required to register with the Disability Resource Office (DRO). The DRO is located in Room 61, Tyler Hall. The phone number is 831-6350. To receive academic accommodations for this class, please obtain the proper DRO forms and meet with me at the beginning of the semester.
Inclement Weather

The end of the semester may bring some winter weather. Please refer to the inclement weather policy on the university web site for guidance.
Course Schedule (Subject to Change)
Week 1

Topic



Reading Assignment

August 21
The Law/Class Overview

Syllabus


August 23
The Court System

Chapter 1
Week 2

August 28
The Court System

Chapter 1
August 30
The First Amendment

Chapter 2
Week 3
September 4
The First Amendment

Chapter 2



September 6
Free Speech


Chapter 3

Week4
September 11
Free Speech


Chapter 3
September 13
Libel



Chapter 4
Week 5
September 18
Libel



Chapter 4
September 20
Libel



Chapter 5
Week 6
September 25
Privacy



Chapter 6
September 27
Privacy



Chapter 6
Week 7
October 2
Newsgathering


Chapter 9
October 4
Newsgathering


Chapter 9
Week 8

October 9
Newsgathering


Chapter 10
October 11
Newsgathering


Chapter 10
Week 9

October 16
Media Regulation


Chapter 11
October 18
Media Regulation


Chapter 11
Week  10
October 23
Copyright


Chapter 13
October 25
Copyright


Chapter 13
Week 11

October 30
Copyright


Chapter 13
November 1
Advertising


Chapter 14
Week 12
November 6
Advertising


Chapter 14
November 8
Advertising


Chapter 14
Week 13
November 13
Advertising


Chapter 14
November 15
Final Exam Preparation
Week 14


November 20
Thanksgiving Break

November 22
Thanksgiving Break

Week 15

November 27
Group Project Presentations
November 29
Group Project Presentations
Week 16

December 4
Group Project Presentations
December 6
Group Project Presentations
Week 17

December 10
Final Exam, 2pm, Davis 151

