MSTD 146-01: Media Performance
Dr. Joe Flickinger
Fall 2007
Office: Porterfield 180
Location: YG 207 and Porterfield TV Studio
Office Hours: M-W 10:00-10:50 AM, T-R 2:00-2:50 PM
Time: 8:00-9:15 AM Tuesday and Thursday
Friday by appointment

Phone: 831-6039

E-mail: jflickin@radford.edu
COURSE DESCRIPTION:
Performance demonstrated and practiced through a variety of media in studio and field settings. Personal coaching provided on the basis of audio and video recording, analysis and feedback.
COURSE OBJECTIVES:
1. To cultivate and recognize a good speaking voice and appropriate body language in performance.

2. To learn how to perform for electronic media (radio, television and film) and be aware of their advantages and disadvantages.

3. To understand the unique characteristics and demands of different media and related styles of performance.

4. To practice various performance-related tasks in a studio setting.

5. To write, mark up and interpret scripts.

6. To develop skills in performance criticism.

7. To develop balanced self-evaluations.

CONTRACT:
This syllabus is a “contract” between you (the student) and Dr. Flickinger (the professor). Therefore, read it carefully. The assignments and all other course material (on WebCT, paper, or email) that you receive from Dr. Flickinger relating to this course are codicils to this contract. This means they are considered appendices or additions to this contract. You will be asked to sign a statement (re: last page of this syllabus) at the start of the semester confirming that you have read, understand, and agree to this contract. Therefore, please read all written material carefully and make sure you understand what is written. If you have questions, always ask Dr. Flickinger immediately. Your final course grade, and therefore your success in this course, will depend on your understanding of this contract.

COPYRIGHTS AND PLAGIARISM:
The recording of sound is an art; therefore, the presentation of sound recorded by someone other than you will be considered plagiarism. Each project must be your own work. Fair use of pre-recorded material (sound effects and music) is allowable for research and teaching on a one-time, non-commercial basis under the 1976 Copyright Act as long as proper attribution is made. If you plan on using the material over again or plan to broadcast it, you must first have written authorization from the copyright holder. If you have further questions regarding this topic, please see me.

TEXTBOOK: 

Allen R. Stephenson, David E. Reese, and Mary E. Beadle, Broadcast Announcing Worktext: Performing for Radio, Television, and Cable, Second Edition, Focal Press, Burlington, MA, 2005. Textbook is available in the bookstore. Students are expected to have read the text when assigned, answer questions, and complete assigned projects based on material presented in the book.

REQUIRED LAB MATERIALS: 

1. A limited number of digital recorders and microphones are available from the MSTD equipment checkout room. See Lab Coordinator for checkout requirements.
2. Headphones to monitor your recording and playback.

CLASS PARTICIPATION GRADING:
In the media world you must be dependable. With many people vying for a few jobs, anyone exhibiting chronic absenteeism will be fired without hesitation. The following attendance policy is based on similar real-life policies found in the workplace in which promotions, bonuses, and future job recommendations are based on dependability as well as skills. While you do not get “paid” in the normal sense for carrying out your assignments, you should think of your grade as a managerial evaluation of your performance. Therefore, the grade is based not only on your skills, but also on your dependability and willingness to work to accomplish the goals of this course. As a result, you should exhibit the same sense of professionalism in this class as you would working for a media corporation. The following policy is meant to implement this workplace philosophy by placing the responsibility for achieving success in your hands. Outside job commitments are not considered valid excuses for missing class. This course requires all of your attention to successfully pass it. If you think your job will conflict with your ability to pass this course, then you must either drop this course or make arrangements at work. Otherwise, you will suffer the consequences.

You may have a total of four (4) absences (equivalent to missing two weeks of classes) without penalty. One grade will be deducted from your FINAL COURSE GRADE for each additional absence. Therefore, the HIGHEST POSSIBLE grade a student can earn in this class who has missed:

0 to 4 classes
A
5
B
6
C
7
D
8 or more
F

For example, if you have successfully completed all assigned projects, you are on target to receive an “A.” However, let’s say that you have five unexcused absences. The first four absences do not affect your grade; however, the fifth absence will drop your final course grade from an “A” to a “B.” Another unexcused absence would drop the “B” to a “C” and so forth.

ACADEMIC DIFFICULTY:
If you need to obtain a certain grade in this class or if you are having difficulty with the labs or workbook assignments, it is your responsibility to discuss this with me as soon as practicable. This way we can work together during the remainder of the semester. Remember, you are probably not the only person who may be having problems with some of the terminology or theoretical concepts discussed in class, and you are certainly not the only person who may be having trouble working with WebCT or the equipment in the lab. Please do not hesitate to contact me for help. The only foolish question is one that is not asked.

ASSIGNMENTS:

Project Policies

Because meeting deadlines is extremely important in all media corporations, you are expected to turn in all assignments by the due date and time. Assignments are either acceptable or unacceptable to your employer. While you probably will not be given the opportunity to re-do an unacceptable project when you are working for a media corporation, you must redo any project that fails to meet the minimum standards of acceptability set by the instructor of this course in order to receive credit for it. The criteria for each project will be explained by the instructor at the time the project is assigned. It is your responsibility to make sure you understand the requirements prior to undertaking a project. If the instructions are not clear, ask questions. Claiming that you did not understand the project requirements after it is evaluated and handed back is not a valid argument!
Project Requirements

You will have the opportunity to complete seven projects. You do not receive grades on these projects. You submit them to Dr. Flickinger by the due date and time or perform them in the television studio during class time. Dr. Flickinger will either approve your project or will ask you to revise it. You can revise a project only once. You must turn in your projects by the due dates listed in this syllabus in order to earn your desired course grade. If you turn in a project after the first submission date and time for that project (your project is late), your submission automatically becomes the second submission for that project. Any project turned in after the second submission date and time for that project will not count, and your project grade will be affected.
Each project requires a slate: (1) It must be written at the top of each script you submit with your audio projects. (2) It must be read by you at the beginning of each take for each audio production that you do. Your slate always consists of your name, the date submitted, course name, course number and section, project number, revision number, and the “take” number, followed by a countdown (“In 5, 4, 3, 2, 1…”).

Here is a sample slate that must be written at the top of your script:


Susie Smith


September 20, 2007 (submission date)

Media Performance


MSTD 146-01

Project #2 (project number 1 through 6)

Submission #1 (if this is the first submission of this project)

Take # 12 (how ever many times you have recorded this project)
Your audio projects and written scripts will be submitted on WebCT. Submit only the best take of your project along with your script. When the example above is played back by Dr. Flickinger on his computer, he will hear: “This is Susie Smith and today’s date is the twentieth of September two thousand seven. This project is for Media Performance, MSTD one forty-six, section one. This is project two, submission number one. This is take twelve. This project begins after the countdown of 
five . . ., four . . ., three . . ., two . . ., one . . .” Dr. Flickinger will then begin to hear take twelve of this particular project . . . exactly one second after the audio countdown is completed. Only submit your best take. Do not submit any other takes that you may have done during the production of any given project. Every take must have a complete slate at the beginning of each take.
You are responsible for checking WebCT to find out whether or not your project has been accepted. If it is not accepted, Dr. Flickinger will tell you what needs to be fixed by the second submission date and time.

Specific Project Descriptions
Due Date





Project

Due 8/22/07

(1)
Test submission (see handout) to make sure you know how to use WebCT for assignment submissions. This must be completed successfully before you can submit any of the other projects. There is no resubmission of this project!
Due 8/31/07

(2)
Type a script with the proper slate at the top. The body of your script consists of the “Articulation Copy” found at the top of page 86 of the textbook (“Project 1”). Write out and produce only the first ten phrases. Repeat each phrase twice, reading them at normal reading speed. Please don’t read the phrases directly from the book. Type them out and read them from your copy. Complete a self-evaluation form (found on WebCT) for the project and attach the form and your script as Word documents (.doc) and your best take as an mp.3 or .wav audio file in the “Assignment” section of WebCT and send it to Dr. Flickinger on or before the due date. Projects turned in after the due date will be considered late.
Begin 9/4/07

(3)
This project will be produced during class time. You must write a radio commercial before coming to class. The model for your script is figure 6.3 on page 128 of your textbook. Add the slate information on your typed script above the “CLIENT” slug line indicated on the sample script. The commercial should take 30 seconds (00:00:30) to read. Your script must be typed and double-spaced. Nothing handwritten is acceptable. You must bring two copies of the script to class. One copy of your script will be given to someone in class and you must help her or him read your script. She or he will do the same for you with a script he or she has prepared. Practice reading the commercial given to you as many times as necessary until you are satisfied with your diction and pronunciation. You are to help each other out as you do this project, so practice together during the allotted time.
Due 9/7/07


Second submission of Project #2 must be submitted in WebCT. Please include your old script and audio file as well as your new script and new audio file. Make sure you submit this on or before the due date. Any project submitted after the due date will be considered late.

Due 9/14/07

(4)
Record a radio interview outside of class time. Dr. Flickinger will assign another student in class for you to interview. Plan to meet with this student outside of class time to discuss possible topics and to gain personal information for your introduction. Topics could include hobbies, activities, or a special topic about which he or she is knowledgeable, such as an environmental issue, student government, etc. Suggestions for interviewing (“Interviewing Do’s and Don’ts”) are found on page 148 of your textbook. Your typed script will contain your slate, introduction, the specific questions you asked during the interview, and a closing. Follow the instructions on “How to Do the Project” under Project 1 “Record a Radio Interview” on page 153 of the textbook. The interview should be approximately five minutes long. Your script and audio file must be submitted in WebCT on or before the due date.
Due 9/28/07

(5)
Record a 3-minute radio newscast. Follow the instructions for Project 1 on page 183 of your textbook. Note: Use the AP news wire stories provided in the textbook (Figure 8.1-page 160 and Figure 8.5-page 165). You will need to add a weather segment (20-30 seconds), an introduction and close. This 3-minute project must be within 5 seconds of 3 minutes or it will not be approved. You must have a slate at the beginning of each take, but the time it takes to read the slate does not count as part of the 3 minutes. Timing of this project begins with your introduction. I will use a stopwatch to time this production. Submit your typed script and self-evaluation form as Word documents and your program as an mp.3 or .wav file on WebCT on or before the due date.
Due 10/5/07


Second submission of Project 4 must be submitted in WebCT. Please include your old script and audio file as well as your new script and new audio file. Make sure you submit this on or before the due date. Any project submitted after the due date will be considered late.

Due 10/12/07


Second submission of Project 5 must be submitted in WebCT. Please include your old script and audio file as well as your new script and new audio file. Make sure you submit this on or before the due date. Any project submitted after the due date will be considered late.
Begin 10/23/07
(6)
This is the first project produced in the TV studio. It is an ad- libbing assignment. It requires you to be very comfortable with yourself on mic. Refer to Figure 6.5 on page 130 of your textbook for an example of a commercial ad-lib fact sheet. (A) Create your own fact sheet (typed) for an actual client (e.g., business, event, product or organization) before you come to class. (B) After a short, in-class rehearsal period, you will do your ad-lib in front of the TV cameras. You will have EXACTLY 00:00:30 (30 seconds) to do the ad-libbed commercial. You will NOT use a fully written script! Anyone using a fully written script will not receive credit for this project. You may use the teleprompter to enter your “facts.” If you do, your facts should be typed as a .txt document (NOT a Word document .doc) and burned to a CD-R. CD-RWs WILL NOT WORK. The floor manager in the studio will give you time signals. No revision possible for this project.

Begin 11/13/07
(7)
This is a two-part television project, which will be recorded during class. It is a combination of ad-libbing and prepared TV news copy. It requires you to be comfortable with yourself on mic and camera. You will be part of a three-person “News Team.” A news script will be entered in the Teleprompter, and the News Team will then read these stories, throwing from one story to the next. There will be a “Sports Summary” segment (no longer than one minute) inserted somewhere in the newscast. At the end of three minutes, the News Team will wrap up the “program” with 30 seconds of “Happy Talk” ad-libbing. You are to give your audience a clear, understandable, conversational, accurate presentation of the news. All anchors will be dressed appropriately for commercial television news. That is, men should wear dress shirts, ties, and sport jackets. Women should wear blouses or suit jackets. Inappropriate dress will result in rejection of this project for the person inappropriately dressed. Again, as in the previous project, the floor manager will be giving you time signals to make sure you stay on time. No revision possible for this project.

TV Studio Notes

(1)
The entire class is held responsible for the condition of the TV Studio. Any time that the equipment is not properly turned off or put away or the TV studio is left in a messy condition, everyone's project(s) will be deemed unacceptable for that day. This may directly affect final grades. 

(2)
Eating or drinking in the TV studio is not permitted. If you bring any type of food or drink into the TV studio and refuse to dispose of it or refuse leave when asked by the instructor or media technician, security will be called, and it will be considered a J-Board offense.

(3) The equipment, facilities, and supplies of WVRU are not to be used without the specific permission of the director of WVRU Radio! Disregarding this policy will be considered a violation of the Honor Code.

Reading Assignments By Week

Week 1


(August 21-24)
Chapter 1
Introduction to Professional Announcing
Chapter 2
The Audio Studio Environment
Week 2



(August 27-August 31)

Chapter 4
Vocal Development

Chapter 5
Performance Development

Week 3

(September 3-7)

Chapter 6
Commercial Announcing
Week 4

(September 10-14)


Chapter 7
Interviewing
Week 5


(September 17-21)


Chapter 8
News Announcing

Week 6


(September 24-28)

Chapter 10
Sports Announcing

Week 7
(October 1-5)

Chapter 12
Beginning an Announcing Career

Week 8
(October 8-12)

Catch-up Week

Week 9

October 16
Review for Final Exam


October 18
FINAL EXAM over textbook material

Week 10
(October 23 and 25)

Begin Project 5 in TV Studio
Week 11

(October 30 and November 1)


Continue Project 5 in TV Studio

Week 12
(November 6-8)


Continue Project 5 in TV Studio

Week 13
(November 13-15)


Begin Project 6 in TV Studio

Week 14
(November 17-25)


Thanksgiving Break-No Equipment Checkout, No Labs Open
Week 15
(November 27 and November 29)


Continue Project 6 in TV Studio

Week 16
(December 4 and December 6)


Finish Project 6 and Critique Project 6 in TV Studio
FINALS WEEK
Keep Final Exam period (11:00 AM, Wednesday, December 12) available in case we need to finish TV projects and critiques.

GRADING:

Your final grade is based on: (1) the number of projects that you successfully complete by the end of the term; and (2) tests over textbook, class discussions, and videos shown in class.
Project Grades

Use the list of due dates and assignments to organize your time and plan your semester schedule in order to earn your desired final grade. The following list indicates the number of projects that must be accepted by the end of the semester for a particular project letter grade: 6 projects accepted=A, 5 projects accepted=B, 4 projects accepted=C, 3 projects accepted=D, 0 to 2 projects accepted=F. These project numbers DO NOT include Project 1 (the WebCT test submission)!
Workbook Assignments
You will be assigned a variety of self-study questions at the end of each chapter. You must write out the answers to these questions and turn them in at the end of the class period on the announced due date. I will not accept late assignments for credit if you forget to put the assignment in your envelope and turn it in by the due date and time. The assignment will not count, and I will not give you credit for it. Each assignment counts for 10 points of your point total on each test. Ten points are always added to the total points on each test regardless of whether or not you turn in your self-tests. Therefore, make sure you do them and hand them in on time!
Tests
Your working knowledge of the technical and theoretical aspects of media performance normally will be evaluated at the end of each chapter. Students are responsible for all material covered in the text as well as information covered in lectures and any videotape presentations. If videotapes are used in the class, they can be found in the University library and may be checked out by students for review. Understanding the vocabulary terms used in each chapter as well as practical applications of the theories of media performance discussed in the text are important for anyone planning a career in the media, whether you plan to be in front of the microphone and camera as talent or behind the scenes. Your tests (with workbook self-tests factored in) account for 50% of your total grade.
Summary of Grading (final grade may be affected by total number of absences)

Project Grade
50%




Tests (includes workbook self-tests)
50%


STUDENT ACCEPTANCE OF SYLLABUS AND GRADING POLICY
I have read the entire syllabus and understand the assignments and grading policy used in this course (MSTD 146: Media Performance) and accept these conditions. I further understand that the syllabus topics may change during the course of the term due to unforeseen circumstances, but that the graded assignments and grading policy are not subject to change without the mutual consent of the students and the professor. I have also read and subscribe to the University's Honor Code as published in the Radford University catalog and the Student Handbook. (You must sign this form and return it to the professor to remain in this course.)

     Date
Name (Print)


Signature

LOCAL PHONE NUMBER:

LOCAL ADDRESS:

STUDENT I.D. NUMBER:

EMAIL ADDRESS:

-1-


